COM
280-950 – Public Relations
AY 09-10

CRN: 32320

INSTRUCTOR: Dr. Frank Kelley

Office: 5015 MacAlister.

Phone - 215-895-6747

email:  Kelley@drexel.edu

Hours: by appointment

TEXT: Public Relations: Strategies and Tactics


Author – Dennis Wilcox, Glenn Cameron.


Publisher –Pearson/Allyn&Bacon, 9th Edition, 2010.


ISBN: 978-0-205-62622-9

Classroom: Cyberspace

Day/Time:  At your discretion 

Also recommended: 

The Associated Press Style Book


Editor: Norm Goldstein


ISBN: 0-465-00488-1

The Elements of Style. Strunk and White. (This book is a great help to any college student in writing papers.)

NOTE: Please become acquainted with BlackBoard (BB).  Detail information including this syllabus, notes, assignments, discussions, and test results will be found here.  

It is your responsibility to check BB  for assignments, tests, discussions etc.  

.Objectives of Course: This course is designed to give the student a strong foundation and understanding in the practice of PR as well as developing an appreciation of the  concepts of strategic plans, crisis PR and integrated marketing PR. The student will develop a keen awareness of the value of public opinion, the meaning of perception and the challenges of real world crises as they affect our lives and how they relate to Public Relations.
Tests and Assignments: 

1. –Tests - There will be at least three tests. Tests will be given on-line. 

You must take the test during the assigned week/unit. There will be no make-up tests as a general rule. Extreme situations that will prevent you from taking the test during the assigned week should be discussed with the instructor prior to the test date. 

2. Project: You will have two writing assignments during the term. These assignments will be based on current events that present a PR challenge. We will discuss during the term. These assignments will be due during the fourth and eighth week.

All reports are to be printed and prepared in a professional and/or academic format. Please make sure your name, section number and date assignment is due is printed on the upper right corner of your papers. All work submitted online must be saved as sent with you name first, e.g. Kelley –PR paper –

All papers must be original work. Proper research is expected, encouraged and must be properly cited.
Papers will be submitted through the ‘Turnitin’ link. I will explain how this works during the term.
A papers excel in all categories, going above and beyond the required work.

 B papers are those that fulfill all the requirements above to the full extent. 

 C papers fulfill most of the requirements and contain few grammar and spelling errors. 
 D papers have serious deficits in two or more categories

 F papers demonstrate little proficiency in any of the categories and contains more than five grammar and spelling errors. Reports are due at beginning of class time on due date. For every 24 hour period after that it is late, it loses 10%.

Plagiarism, also known as academic cheating or theft, includes submitting another person’s work as your own or not appropriately acknowledging (through correct reference citation) material you have borrowed/taken from other writers. Plagiarism also includes using without attribution material written or created by others that you have taken from the World Wide Web. Review guidelines in the Drexel Student Handbook on pages 40-42 or speak to your instructor.


Plagiarism is a serious ethical offense that will result in a failing grade for the paper and the course as well as a letter to the University Judicial Board. 

Attendance policy. 
You must check BlackBoard at least weekly. You probably will be checking it more frequently. All work must be completed within the week/unit assigned.

Grades:
Computing Final Grades;
We will use the total point system this term. To determine your grade at any time during the term take the total points available to you at that time and your percentage of that total..

Grade summary:


A+

97% +


A

93 - 96


A-

90 - 92


B+

87 - 89


B

83 - 86


B-

80 - 82


C+

77 - 79



C

73 - 76


C-

70 - 72


D+

67 - 69


D

60 - 66


F
          <59%

N.B. The instructor reserves the right to give additional 3-5 points for outstanding work, continued prompt responses to all discussions, and exceptional class participation. 

In addition to test grades and the quality of work submitted, participation in discussion will be taken into consideration for final grade. 

If you have any concerns about your progress in class, please contact the instructor.  If you do well in your tests and get involved with the discussions you should do well in your final paper. Your grade will reflect your effort.

There will be no extensions of work, tests and no INCOMPLETES at the end of the term.

Your grades will be submitted within the time set by the University.
Class schedule:

Week 1. – Part 1 -  The Role


Overview of the course. We define Public Relations and examine its growth. We will begin Part 2. This section covers chapters 1-4.

Weeks 2 and 3. Part 2 – The Process – Chapters 5-8.


Chapters 5 through 8.  We begin Part 2 by first looking at research, an essential element of a PR program. Then we examine planning, communication, and evaluation.  
Weeks 4-6. Part 3 –Strategy


In part three we look at some of the essentials the PR professional needs to be successful.  We study public opinion, persuasion, diversity, conflict, and new technologies. These section covers chapters 9-13.

Weeks 7.  Part 4 – Tactics- Chapters 14-16


Tactics are the basic tools the PR professional works with –news releases, media alerts, the broadcast media, news conferences, and speeches.

Weeks 8 - 10. Part 5 – Application


Now we put everything together and examine where all this fits in corporations, government, non-profit organizations, education, sports, entertainment, and travel.

It will be a full and challenging term.
 Specifics of how we will cover these chapters will be addressed in each unit as the week begins.

We will try to adhere to this schedule. However, the instructor reserves the right to change the syllabus to fit the needs of the class.
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